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PRODUCT PERFORMANCE ANALYSIS OF BATIK PACITAN
SMES USING IMPORTANCE PERFORMANCE ANALYSIS (IPA)
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ABSTRACT

This study wax aimed o determine the product pecfirmance of SME
produces Paclran batik and idemtife SME ¢ Batii s approach in arder
iy smprave their prodiel s quality hased on consumers ' sight. The
analisiy tooly wsed in this research are Imporionce Performance
Amalysis which i nsed 1o mewsure product attrihute's expecialions
and performance from the coisumer point of view and alse PGCV
Index (Poteatial Gain of Customer Value's Index) which is wsed to
deterimive  the priceity scele of Pacitan's  batik  performeaice
improvemerts.  The reswlty showed that 1) Batik  FPacitan’y
performance i good from consumer’s perception, thown by the
average level value of compatthility betwein consimer expeciations
and product performance of 99 32%, thal means WL32% procnct
perfurmance alrecddy fulfill consimers ' expeciation. 2) There are six
indicators of  product quality that already mects conswmer s
expectations which are product's quality price tevel the diversity of
colars, color quality, the diversity of designs ¢ patterns, unigue
designs | motfs omd ouolity vow moteriol. 3) There ure 5 ndicators
af proditet quality thit need to be improved in Paciton batik 's quadity
hased on priovity scale whicl ave fineness of barik, the completeness
of product packaging information (Brand, manufactiver oddress,
hetik name, way of malnfenance, €c). pockaping desion, color and
bromad uf product packaging.

Kevword : PGUV, importance perfarmance analysis, gualin,
prostestiial virlne

INTRODUCTION

Developments in the business world 1ed to the level of competition for businesses is increasing,
especially for manufacturers who produce food products. Nowadays, a lot of similar products
emerging on the market. Therefore, it takes the night strategy by the manutacturer that the
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product is @ble to ¢ompete and be able to capture market share. Under these condivons the
consumer satisfaction have an important role for the company.,

Consumer pereeptions of the quality of a product is ofien essessed based on a set of eriletia that
is different because of the level of interest and involvement of consumers also vary. Consumers
tend to judie the quality of a product based on factors - factors thar they associated with these
products. These factors can be intrinsic product charseleristics such as size ie, the color, taste or
aroma and exirinsic [actors such as price, slore image. the image of the brand and promotional
messages conveyed through advertising, both print and electronic media (1jiptone, 2002) When
attributes contained in a product in accordance with the customer wants it will cause interest in
the purchase (Schiltman and Kanuk, 1997,

The method can be used to detenmime cuslomer satisfaction is the method Potential Gan
Customer Value (PGOV), According o Irwdn (20000, PGEY method can be msed to determine
the attributes of the facility or what should be improved to meel customer satisfaction. This
melhid alone has a surplus than Importence Performance Analvsis, which provades s
comparison of product quahly attributes right not deseribed in terpetier on Importance
Performance Analysis [Polker, 2011} In determining the performance improvement used the
assumption that the quality aitributes that need to be repaired and improved performance are
attributes that heyve PGOV index above the median, while the quality attributes that must be
retained s an atfbute thar has a vidue below the median (Jameson, 1997),

The eompanyv's understanding of the attributes - product aliribules that are important to
consumers, the main attraction and are considered by Consumers m product purchasing
decisions is a necessity for companies. Similarly, the batik SMEs Pacitan. Batik Pacitan became
known of its existence in 1986, but the development is still lacking batik Pacitan known
compared to other batik, such as batik Solo, Yogyakarta batik and batik Pekalongan. Pacitan
butik artisans in several centers of batik, including m Meadiraje inchude Pagercjo, Wijora,
Tanjungpura, Sidomulyo. Tulikan sub-district which includes Ketro, clubs, as well as the
Distriet Arjosard Tulakan covering Pringkukn, Arjosari and Kebonagung, Batik quality of
consumier perceptions can be seen from several attributes, such as price, color, diversity and
uniqueness of the design / motit, fineness batik cratismanship, quality fabrics, brands and
packagmg. This research was conducted to find out how is the performance of the products
batik Pacitan, aceording 1o consumer perceptions with Imporlance Performance Analysis (1IPA)
imd Potential Gain of Customer Value's (PUCY) Index o assess the level of interest and the
level of performance attributes - atirtbutes batk prodocts above.

PROBLEM FORMULATION
By knowing the perception of the performance of the Pacitan halik products, batik SMEs
expecled Pacitan can make the effarr - the etfort as an improvement on the attributes - attributes
of & product that is still perceived as important but are considered less qualified by consumers.
Thus the guality of Pacitan batk can be ncreased and will ullimalely improve the
competitiveness ol Pacilan batik batik among others that exist m Indemesia. The problems of
Lhis study are
1. How docs the performance of products batik SMEs in Paecitan according to consumer
perceptiens ?
2. What measures should be taken by the batuk SMEs in Pacitan in order to improve the
guality of their batik products in the eyes ol consumers ?
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LITERATURE REVIEW
indeks Potentiof Gain In Customer Value (PGCV)
Analysis of Potential customers through index Gain In Customer Value (PGCV) was first
written in-a March 1ssue of the journal quality progress in 1997 by William €. Hom stating that
the index Potential Gain In Customer Value is & concept and equipment that 15 easy to analyee
customer. The case of mving way for the importance-performance diagrams to be compared in a
auantitative form a more Thoroueh and detailed.
Amalysis of Poteaual Index Gain in Customer Value {PGUY) consisting of ACY value and
value LIDCY, To find the value of the ACY ar Achieved Customer Value, by multiplving the
varible importance with pecformanee vanables, namely
ACY=IxP

Deseription ;

| = Scome average level of cxpectations

P = Seore average level of performance @ realiy

After obtamung the value ACV, then the next is to find the valve UDCV or 1amutely
Diesired Customer Value, which is obtained by the formula:

LDCY =1 x Prtax
Deseription
I = Seore avernge level of expectations
P — Seore sverage level of performance / reality
After obtaining the value ACV, then the next 15 1o find the value UDCY or Ultimately
Diesired Customer Value, which is obtained by the formula:

PGCY =UDCV - ACY
The conclusion is that if an item to get the largest index value, it means that the item is
2iven priotity access to new improved performance following the second and subsequent items.

fdentification Analysis PGCYV Index
ldentification PGCY index analysis has soveral steps, such as -

a, The [irst siep, of the data results obluined by filling the questionname. determined indkes
PGCY generated cuch respondent for cach attribute of the quality of products that have
been determined. Product quality attributes are part of the product dimensions consisting of
12 atimbutes that price, diversity of colors, durability of color (the color does not fade
batik}, diversity of desizns / motifs, uniquencss ol designs / motifs, smoothness batik
craftsmanship, quality of raw materials, trademiarks, Color packaging, packaging design,
complete informartion on the packaging of the product (hrand, manufacturer address, name
batik, batik way maintenance and others), Ease in pemsanan. This data was obtained from
the »alue of ACY and value UDCY.

b. The second step, afler the index PGCV of each respondent was obtained, then calculated
the mean (median) of the index PGCV per attribute. The median is the middle value
measurement obtained with the sort of numbers from the smallest to the largest advance.
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Onet sorted, it can be searched middle value (median) of the entire index PGCV per these
allributes, Median fornmuls stated :

Maoedian - (0 1) A2 (0 s edd)

Median = din/ 2=/ 2/ 2} GF ns even)
Description :
n = Mumber of Observations
Fhe formula above median when the number of observations (n) odd hen use the formula
on five equations and it the number of observations (n) even then used (he cquations of six
(Jogiyanto, 2012}

¢. The third step, the index value per attribute PGCV index js plotled in the graph PGCY
each attribute, The sraph shows visually, which attributes must be considered to he
repaired and maintained quality,

d. The fourth and fifth steps are used to determine the level ol salisfaction of zach dimension
of overall product guality, The fourth siep PGCV each dimension index is caleulated s un
accumulation of double grain quality measwrement products. This index is the median
value of the index PGCV per suribute. Caleulation of mudian values is (he result of
dividing the number of index values for each auribute in the same dimension as the
number of attributes m these dimensions.

RESEARCH METHODS

Research Methods, Based on the method, this research is a survey research,

Data Collection Methods Interviews, questionnaires Deploymeni, and vbservations,

[Baly Soutces

¢. Primary data, iz data obtamed in the field through direct observation ol hatik
products Batik Pacitan and Pacitan’s SMEs which are in Ngadirojo, Tulakan.
Pacitan.

. Sceondary data, je data obtained through a scarch of the literature in the form of
lierature, journals, magazines, newsletters, and articles related Lo the topic of
research

4. Population and Sample.

Target population in this study is that consumers batik batik SMFEs production Pacitan,
The samplng method used in this research 15 purposive sampling  method,
Considerations used in this research that respendents aoed 18 and over, an influencer !
deeider in the process of purchasing products batik Pacitan. In determining the sumple
size that will be used as a data soure, in this research using interval estimation method.
Based on the results of the calculation of the number of samples w be taken in this
study is the number ol 72 samples. Sample selection methods using convenience
sumpling method, with conzideration of ease in the distribution of guestionnaires. The
variable n this swudy is the performance of the product, with the following indicators |
prices, diversity of colors, durability of color (the color does not fade hatik), diversity of
desiiens / motife, uniqueness of design / motil, batik Subtlety workmanship, quality raw
malerials, trademarks, packaging colour, packaging design, complete information on the
packaging of the product (bramd, menufacturer address, name batik, batik way
maintenance and others) as well as the case of booking.

fad el =
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Respondents will be asked o judee the importance of indicators - indicators of the
performance of the products above, as well as assess the performance of batik products
Pacitan based indicntors - mdicators,

5, Mueasurement Scale
Measurement of perceived gquality by conmsumers and  assessment of  product
performance comparisons with competitors batik SMEs Pacitan done using a scale of I-
5 swith criteria not very important to very important for the level of interest and very
disgatisfied to very satisfied for the assessment of the level of satisfaction.

ANALYSIS METHOD

Far the method of analysis performed deseriptive statistical analysss. Data were
ohtained from inlerviews and questionnaires will be processed and analyzed with descriptive
statistical approach (e identify the characlenstics of respondents and respondents’ assessnient of
the performance of the products batik production Pacitan batik SMEs in Negadirajo. District and
Sub Diistrict Tulakan Arjosari based on subjective percephions of respondents.

RESUL TS AND DISCUSSEON

Company Overview Batik Pacitan

[Batik Pacitan can souvenirs from Pacitan s o favorile of many tounsts who stop in the city of
Pacitan as souvenirs. In fct, a native of Pecilan themselves too much to like batik products to
be used as ¢lothing or other accessorics. Pacitan batik products have distinctive patterns and
colors are shades of plants, animals with arches or lines cach - cach have a symbol or a specitic
meaning.

Balik has a production Pacitan well as points of sale located in several different places -
different in each distriet dn in producing products in each - ¢ach SME average - averiye
aroduce |2 to 20 umis per day.

Characleristics of Respondents

Characteristics of respondents in this study is shown of gender, age. cducation, past
employment. monthly income, frequency of purchase, the number of products purchiased and
style hatik products are often purchased, Dara hutik Pacitan respondent characieristics can be
seen (i Table 1.

Table 1. Characleristics of Respondents

Charactenistis Group Number | %
o Female = H5.60
Male 20 14,40
1&=30 20 A
Old {Years) 3 -45 29 48061
) 46 64 17 | 23,61
Elemtry ¥ | ]
Education Midéle School 0 0
Background Tigh School 17 23.61
B Bachelor . 55 76,39




Student 3 6.04 |
Civil State Emplovee 28 38,80 |
Job Related Privite Employee |3 | &.05
Enlreprencur |6 Al
| Othery [ | 3.80
Kp 300,000 - Rp
| O 0O00 = :
, Rp 1.000.000 —Rp J s
Salary > 000,000 4 5,56
Skl 10 13,89
Fp 2000000 — Rp ) rar
3 13.61
4. 00000
= Rp 4000000
e 1 2multiple 33 76,349
|i:l::3:~, 2 4 matiiphe 10 | 1389
e = 5 multiple 7 372
1 | —2 unit 40 5555
Loy 3 duni 8 | 2500
e = 3 unil |4 19.45 |
T J-‘_lﬂntalinn a2 4445
Battans Animals (zo0) el 2361
{dthers o [ 11
Uniform 10 13,89 |
| f;ﬁ‘j‘;‘]f: Pure Textile 57 | 79.16
: Accessories - 153 | 20,83

Sourges - Field Research 2015

Validity and Reliability Test

Validity 15 a measure that describes the level of validity of an instrument. An instrument is
considerad valid if’ it is able to obtain precise data on the varables studicd, Based on the
calculation of the validity of the test, showed that all the attribuies declred invalid becanse r
count larger than r table of 0229 {n = 72 and w = (L03), An instrument as valid and reliable 170t
cim pertorm the function of measuring Gr measuring results are precise and accurate (Simamora,
2008).

Reliability test was used 1o test whether the dara oblained from the study are reliable or
trustworthy  (Simameora, 2008). Based on the results of reliability testing for all iem
questionnaire answers can be seen thit the Cronbach's alpha value is 0757 and the level of
cxpectation for the level of reality is 0.697. The results ebtained showed that the questions on
the guestionnuaire 15 reliable or reliable, so it can be used repeatedly in a relatively similar
conditions will produce the same data or there is little variation.

Analysis of Potential Index Gain In Customer Yalue (PGCY) per Attributes
I'his analysis was conducted to determine how PGCV index value for each attribute and each
dimension of quality products. The assumption used is when a dimension attribute and produgt

T T o -5 0 = T —— < P L TR
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guality obtam PGCV index value above the median, then the attributes and dimensions of the
quality of getting a top pricrity for the new improved performance following (he second item,
and 0 on. PGOY index values thal are below the median. il will receive priority for sustained
performance. To deline a product quality atributes are in a position to be muintained or
improved performance is highly dependent on the value of the median (Hom, 2002}, The larger
the index walue. PGCV which is above the median value, the greater the priority is obtained for
improved performance (Siregar, 20063 PGCY index value per aliribute can be seen in Table 2,

Table 2. Index PGOY in Each Attributes

N, Product Cuality | Symbal | ACV | LDCV [PGCV |
Altribuie ) i
| Prices - Al 16599 | 19485 | 286
= | Diversity of colors A2 15,60 | 1980 4.20
3 | Durability of color {the x3 P44 | 1915 | 475
color does not tade) -~ -
4 | Bversity of designs / bl Faas | 1950 | 437
= motifs L |
3 | Umiquencss of design / a3 L5068 | 200035 4,97
| menl
& | Batik Subtlety X6 6,21 | 2250 6.2¢
OrOCEsSIng
J | Quality of raw materials | X7 2352 | 1930 | 471
8 | Trudemarks HE R ) B 4,44
9 | Packaging color X8 116,33 | 1940 | 3,07
10 | Packaging design X0 | 1860 | 2280 | 420
I | Complete information X1 14,05 2020 | 7,17
om the packaging of the
product (brand,
manufacturer address,
e bauk, batik way |
He maintenanee @nd others) |
12 | Usability in order X2 [ 1464 | 2165 | 7,01

soprces - Field Hesearch 2015

Phe mean or median value oblwined after performing caleulations PGCV index of all the
attributes that is equal to 4.57, Based on the equal division of the madian value of all the
attributes, derived atiributes that must be maintained and s performance attributes that must be
repaired. Product quality uuribules are given priority to be maintained  and improved
performance can be seen in Table 3 and Tahle 4

SRV IS S T o
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Tabel 3. Attribute of Product Quality on Depended

o Attribute nf PGEY Priority
) Troduct Quality | Index A
1. | Price 186 l
2. | Packaging color 307 2
3. | Diversityof colors | 420 | 3 |
4. | Packaging design 4.210) 4
| 5 | Diversity of 4,37 &5
| designs / motily
6. | Trademarks . | 4,44 4]

Tabel 4. Attribute of Produet Quality Improvement

Tt Attnibute of Product Quality PCrCY I
. Pooniy
L ndex )
I, | Complete  information on the | 7.17 |
packazing ol the product (hramd.
manufacturer address, name batik,
| hatik way maintenynee and others) -
2. | Usability in order 7.m 2
3. | Batik Subtlety processing $,29 s Sl
4. | Unigueness of design / motf 4597 4
3. | Durability of colar {the color does 4,75 <
not fade) | e
6. | Quahty of raw materialy | 471 [

RESULT ANALYSIS

Importance Performance Analysis (TPA)

Used to mizasure the performance of produets hatik SMTUs in Pacitan according to consumer
perceptions. IPA analysis consists of two components, namely quadeant analysis and gap
analysis (gap)

Quadrant Analysis

Quadrant analysis is used to determine consumer response to the product attributes thal are
mipped based on the level ol interest and the performance ol the produet aiributes. Quadrant
analysis results in this study can be seen in Table 5. The results showed that the overall
performance of batik Pacitan according to consumer perceptions ure good. This 14 indicated by
value - average level of compatibility between consymer expectitions and the performance of
the product amounted to 98.207%, which means that 98.20% of product performance has to
meet consumer cxpectations.
To analyze the level of customer satisfaction with the performance of the products used
Cartesian diagram analysis. Based on the mapping diagram Cartesiun quadrant analysis, the
result that on 11 indicators of quality ol products, enc mdicator is located in quadrant A, six
indicators located in guadrant B and 4 indicators located in quadrant (7, Explanation of the

S e L S S e R T S 0l




mapping ol indicalors - indicators of the quality of products in the Cartesian diagram in above
mre as tollows:
. Chuadeani A

.

b.

1

a

e s B w e T T T R

Indicators that srein quadrant A is an indicators of the quality of products that are
considered important by consumers but given performance is still below consumer
expectations. Indicators - indicators i Quadrant A i - it 35 a top priority for the
improvement of the quality of batik products Pacitan 10 he able 10 improve
cuslomer sahisfaction,

Based on the analysis of the 12 indicators [PA product guality batik Pacitan, there is
one indicator that 15 inchuled n guadvant A, the fineness of worlimanship batik.
These results indieate that the guality of workmanship batik Pacitan can not fully
meet consumer expeetations.

Chuality of batik Pacitan Batk motils that tend 1o have g larger, yet have batilk's
quality a5 good and smoath as batik - batik Fom other regions, such as Sola,
Pekalongan and Yegyakaria.

Driadrant B

Indicators that is located m gquadrant B is an indicators of the quality of products
that are considerced importanl by consumers and its performance has been unable w
meet the expectations of consumers, so that consumers feel satstied. Indicator -
mdicator of product gquality should be mamtuimed and continyouslhy improved in
order community satisfaction with the quality of batk products Pacitan may
comlinue Lo rise.

Bused on the analysis of the 12 indicators TPA product quality batik Pacitan, there
are six indicators meluded m quadrant B, namely @ Batik Pacitan is available in 2
wvariety of price levels, diversity of celor batik, batik batik Pacitan color quakity,
diversity of design ¢ motil” Patitan, imigueness of desion [ motif Pacitan Pacitan
guutlity batik material.

Indicators of the quality of the products above. 18 an indicator of the guality of
products that have been unable to meet consumer cxpectations. Consumers have
many choices batik Pacitan ranging from lowest price to highest price.

Besides available in a varicly of price levels, batik Pacitan also has an increasingly
diverse celors, Though still dominated by basic colors brown and black that are
characteristic Batik Pacitan, bul now consumers can get batik with a wide selection
ufl atfractive colory,
e. Batik famous Pacitan with good coloring. Pacilan batik batilke process using
techniques 2 times lorpd, Moreover, in the process of makmyg batik Pacitan, batik is
nat only done on one side ol the tabric only. bat back and forth on the two sides of
the fabric. This makes the color of the famous batik Pacitan "wanteg" or not easily
fade:

I, Pacitan batik motif has o diverse and unigue. Pacitan is churacieristic of batik
motil Jonasan, namely the non-geometric maotils dominated by basic colors brown
and black. Today many new batik motifs developed by the batik erafismen Pacitan
g. Bascd on an assessment of the respondents, the quality of raw materials used in
the hatik process, in particular the fabric also has a nice and smooth. Good quality
fabric as the raw material of batik according to respondents is impartant because in
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addition to making batik overall quality becomes better also comfurtubly worn hy
CONSUMErs.

3. Quadrant C

il

b

Indicators of the quality of products which is loeated in quadrant C are indicators
that are considered less importunt by consumers, and the pertormmance ol the
proaduct 15 still not meet consumer expectations. Indicator - an indicator that s
located in quadrant C is an indicators of product quality should be improved after
repalrs on a priorily indicator in quadrant A s done. 30 that customer satisfaction
with Pacitan hatik products can be increased, Based on the anulysis of the 12
indhcators IPA product quality batik Pacitan, there are four indicators that fall into
quadrant ©, namely: Brand products, color packaging, packaging design, product
information on the packaging Completeness batih Pacitan (brand, manufacturer
address, name batk, batik masintenance W, ele)

The Tourth indicator ubave qualies are thines - things that have to be repaired or
upgraded Lo improve cusiomer satistaction. Althouph according o consumer
indicators - indicators are nol too impartant, but i the mdicator - the indicator js
filled it will improve the quality of battk products Pacitan us o whole in the eyes of
CONSUMers.

Consumer awarencss of the brand batik Pacitan still low. This is duc 1o the purchiase
of balik Pacitan, most customers come directly (o the outlet batik based on a co-
worker, friend or relulive, so that consimers are more familiar with the place of
purchuse and producer compared with its own brand batik,

The results also showed that packaging products should be more attention again, It
18 a prionly o improve the guality of Pacitan bauk packaping is 1o provide
complete product information, such as brand, manufacturer address, name hatik,
bauk way maintenance, and other infirmation, Thus, consumers will have full
information about batik products

Ancther thing to consider is the design and color of the packaging. With attractive
designs and colors that will enhance the attractiveness and value of the product in
the eyes of consumers. By fixing the various aspects of produet packaging, the
pirckaging not only serves as a proteclive product but 1t can be used as a medium of
promotion and education for consumers,

4 (uadrant
Indicators that is located in quadramt D is an indicator - an indicator that is not taken
seriously by consumers and has been implemented very well, The results showed that
there are no indicators that fall into quadrant D.

Gap Analysis

Gap analysis in this study uses PGCV Index (Potential Gain of Customer Value's Index), Based
PGCV index valuc obtained, then the order of priority in Pacitim batik performance
improvement can be seen in Table 4 and 5. The results of the zap anzlysis using PGOV Index
(Potential Gain of Customer Value's) provide the same results relative o the Cartesign quadrant
analysis that have been discussed previously , Things to consider in the analysis of this PGCV
is, although the index value for the indieator PGCV 6 has z value that is smaller than the index
PGCV Tor indicators 89,10, and 11, but the indicator 6 remains a wp priority in the
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smprovement of product guality batik Pacitan, as indicators of ¢ are considered more imporiant
oy comanmérs compared with indicators 89,00, and 1 1.

CONCLUSIONS AND RECOMMENDATHONS
Conclusions

I

In general, the quality of batk Pacitan according to consumer perceptions are good. This
15 indicated by value - average leve) of compatibility between consumer expectations and
the performance of the product amounted o 98.20%, 98.20% which means that (he
performanee of the product has to meet consimer cxpeeialions.

. There are six indicators of quality produgt thit meuls the expectations of consumers,

mamely hrea, eolor packaging. the diversity of colors, packaging design. diversily, desian
f motl; the trademark.

There are 5 indicator of product gquality should be improved in the improvement of the
quality of batik Pacitan in order of priority, namely: the subtlety of eralismanship batik,
completeness, produet information on the packaging batik Pacitan (brand, manufacuurer
address, name batik, batik wav maintenance, and so on), packagng design, coler
pitckaging and hrand products.

. Hatik Pacitan must retain the attributes and perceived quality of the produes is good

erwagh, and make improvements to the attmbules and dimensions of the quality of
products that receive prionly for improved perfonmance. Attributes and dimensions thut
need w0 be improved preduct quality has a considerable influence Tor consumer
gatistaction. By mmproving the performance of the attributes and dimensions of the
product guality 1s expected to improve customer satisfaction with butik product Pacitan

Suprestions

bt

Lt

Batik Pacitan must retain the atinibutes and perceived guality of the product i1s good
enough, and make improvemsnts Lo the atiributés and dimensions of the quality of
products that receive priority for improved performance. Attributes and dimensions that
need 1o be improved product quality has a considerable nflucnce for consumer
satisfaction. By improving the performance of the aliribules and dimensions of the
product quality 15 expected to improve eustemer safisfaction with products batik
Pacitan.

It takes efforts as an improvement on the attinbutes - atiributes of a product that is still
perceived ag important but are considered less qualified by consumers. To improve [he
quality of workmanship batik, efforts should be made of which is to improve the skills
and knowledge to be able to produce batik craftsmen smooth and neat.

Meanwhile, to increase the value of batik in the eyes of consumers. an ¢[Tort that can be
done is to improve the quality of packaging in terms of desian, color and completenass
of the information on the packaging, By continuously tmprovimg the quahity of food
products is expected o merease the performance of batk can Paoitan and will
ultimately improve the competitiveness of Pacitan between batik batik - batik another in
Indomesia.

For [urther research can be developed by adding Imporance Performance Analysis
(TPA) as a tool for research:

Book Three i
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